
Results reflect data collected weekly among Census representative sample of US residents via Directions COVID-19 Consumer Response Tracker online survey. Weekly bases range from 1455-2365.

O N L I N E  S H O P P I N G - R E L AT E D  S E A R C H  T E R M S  S P I K E

PERCEPTIONS ARE BE ING CREATED AND RESHAPED

THE TRANSIT ION TO ONLINE  CHANNELS ACCELERATES

Consumers are changing their SHOPPING BEHAVIOR in 

ways that will shape future buying patterns and perceptions. 

On March 13,  the same day a National Emergency was declared in the US, searches for terms like ‘grocery delivery’ 

and ‘grocery pickup’ spiked, indicating the start of what has become a mass transition to online shopping channels.
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Numbers represent search interest relative to the highest point for the region and time. A value of 100 is the peak popularity for the term, whereas a value of 50 means that the term is half as popular. 
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Coronavirus has continued to accelerate the shift to digital and direct-to-consumer (DTC) models that could further 

devalue traditional brick and mortar retailers that were already struggling pre-pandemic.
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The online shopping experiences consumers are currently having will create new perceptions and reshape existing 

perceptions in ways that will outlast the pandemic.

IT’S NOT JUST SHOPPING…

shopper research can be done online too! 

Online Qualitative

Self-Guided Mobile Shopnographies 

CONTACT US AT               info@directionsresearch.com 513.651.2990 info@seekcompany.com 513.521.1111

ONLINE SHOPPING EXPERIENCE THEMES

A sample of actual posts discovered via SEEK’s #NoFilter Digital Solution. Some may be reduced for brevity.

AGE 35-54 & THOSE WITH CHILDREN IN HH

stand out from other groups for readily making the 

switch from in-store to online shopping

Online Eye-Tracking

2D & 3D Virtual Shelf & Aisle Environments

Online shopping offers consumers 

something to look forward to.

“I keep online shopping just so I have something  

to look forward to.” 

“I don’t mind staying home all the time but I do 

have to stop myself from excessive online 

shopping to have something to look forward to in 

the mail...especially if my job is closed and I don’t 

get paid.”

Online orders are a safe way to 

support local or favorite businesses.

“As much cash as I can spare over the next few 

weeks is going toward supporting fellow small 

business owners. If you have a rad online shop 

for me to check out, reply with the link and I will 

try my best to support you however I can!       ”

“Support local small businesses with curbside 

pickup. Because we still want them to be there 

when all this is over. #supportlocal 

#supportsmallbusiness #curbsidepickup”

Curbside pickup is viewed as a 

‘treat’ or reason to get out.

“It’s been a week of zero contact aside from walks. 

Going to venture out tomorrow to stock up. Placed 

an order w/our fave bookstore for curbside pickup, 

because we all need a treat.”

Some are justifying increased 

online spending with reduced 

spending on in-person categories.

“Since salons shut down I'm savings hundreds of 

$$ that I can spend online shopping now       ”

“I need to stop online shopping, every single time 

I’m checking out I’m like ‘well if we could go out 

I’d probably spend more money so this is nothing’ 

ssssss ”

Many lack control when online 

shopping and spending, even at a 

time of economic uncertainty.

“Me googling ‘how to stop online shopping 

addiction’ in one tab while adding items to cart in 

another tab.”

“The amount of online shopping I’ve been doing 

since quarantine is unhealthy. I am the backbone 

of America’s economy right now. Ur welcome.”

Online shopping is more dangerous than 

shopping in a store because of ‘only $32.96 more 

for free shipping!’ And obviously I’m gonna try 

and get the ‘free’ shipping       ”

“Someone stop me from pressing purchase on 

this $300 online shopping cart, considering my 

job is closed for the next 3 weeks, it’s not enough 

for me to stop myself.”

Online shoppers express some 

frustration when it comes to wait 

time for delivery or pickup slots.

“I hate shopping online because as soon as I 

pay, I want it on my doorstep.”

“Online shopping is so easy and dangerous 

and then u have to wait 90 years for your stuff 

& regret the purchase the entire time ur 

waiting :-/ " 

“Not shopping online because a) it should only 

be used by people who actually need to self-

isolate and b) I wouldn't be able to get a slot 

anyway.”

“Do you really need to do food shopping 

online? Because it means there are no 

supermarket delivery slots for the over 70s 

(e.g. me). And we really do want to stay at 

home as much as possible. #shoppingonline 

#coronavirus #covid19”

Others feel guilty about the risk 

delivery workers face.

“I feel bad for ordering online because delivery 

drivers are at risk.. but I can’t go to stores and 

I need stuff        ”

“Having to resort to window shopping online 

because I don’t want to make ppl deliver 

packages. My saved Amazon cart is about 

to explode.”
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